WomenSave

Empowering unbanked women

To meet financial goals & weather economic shocks



Women disproportionately

The problem lack financial accounts &
have worse financial health
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Market Research
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Women are more committed to their children's

education and are focused on sending all their
children to school as well as providing better quality

education to their children

Both men and women have an entrepreneurial bent
and expressed a deeper inclination towards investing
in starting and growing businesses in comparison to

being informally employed

As highlighted above, men are more committed
towards building and investing in assets; most
women did not express an inclination towards
investments in assets since their income levels did

not permit them to make major investments

While men did not express any inclination towards
saving for social or community service, women
interviews at the Victory Church had a philanthropic
bent and were all saving towards social causes like

promoting women's rights



Literature review of commitment savings plans
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O ur p I’Od Uuct Custom soft commitment savings plans
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Financial 1-on-1 Financial Access to Personalized Deposit

Peer Support
Literacy Training Coaching Mobile Money  gayings Plans Reminders

Networks



Outreach

* 2,640+ women using mobile money
$260,000 savings deposited

5,000+ financial goals met

* Livestock purchased

* School fees paid

* Consumer goods acquired
Businesses started/expanded
Healthcare accessed
Home improvements made

» $24 saved for emergencies (on average)
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| Theory of change
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Improved Female Financial Health

Outcomes B

Financial Resilience

Improved Digital Financial Capability : More Mobile Money Use
u C O I l l e S Improved Financial Behavior : More Savings

Increased Financial Knowledge : Monthly Budgets & Savings Passbooks

O u t u t S Increased Digital Financial Access : Mobile Money Accounts
Increased Financial Skills : Commitment Savings Plans & Emergency Funds
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Financial Literacy Training
Financial Advisory Services




Lessons Learned

Cost

e |t is expensive to reach last mile women and while we can leverage
technology, some personal touch is needed for this market segment.

Group Dynamic

e Some groups continue to pool savings and lend them out to members, but
most prefer to continue to meet but keep their finances separate.

Creditworthiness

e We have important financial information about our clients’
creditworthiness but need a pathway to share it safely and meaningfully
(for example, for them to get access to business loan opportunities.)



Together we can build a world where
every woman has the tools, skills and
confidence to improve her financial health

WomenSave
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